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---------------------------------------------------------------------------------

Client-Brief Form 

The following questions will help us determine the right approach in designing a brand identity that better suits your personality. A brand identity or a logo is an essential tool in communicating with your audience and it is important for us to get to know you better so that we can create something that not only defines you but also fulfills your mission.
Part One: Your Image

1. What is the name of your church?

2. Choose three words that you want people to associate with your church when they see the new identity.

3. Choose three words you don’t want people to think of when they see the new identity.

4. Related to the above question, create a list of “tensions” pertaining to your church identity. For example: International vs. Local / Young vs. Old / Simple vs. Complex

5. As a visual identity cannot communicate all aspects of your ministry, it is necessary to prioritize the communication goals. With that in mind, please choose two of the above characteristics that you feel most closely embody the essence of the mission of your church.

6. Of the identities you have used to date, what was problematic about them? Are any aspects of these identities still relevant?

7. Are you interested in word mark only (like FedEx, Braun or Wal-Mart), or do you want a symbol as well (think Motorola or BMW)?

8. Are there any clichés or solutions that should be strenuously avoided?

Part Two: Your Audience

9. Describe your primary audience. Will this audience change over time?

10. What makes your church different from other churches in your area?

11. What is the main message that you want to convey to your audience when they think of your church?

12. Can you name one or two identities from both inside and outside your ministry field that you particularly love? What do you like about them? Why do you think they’re effective?

Final Thoughts:

